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Sé / No: A4 /CV-CD TP. Ho Chi Minh, ngéay 15 thang 04 ndm 2021

HCMC, 15 April 2021

V/v: Binh chinh lai trang 3; 5 — Bdo cdo Thuong nién 2020
Re: Correct content on page 3; 5 - Annual Report 2020

Kinh gui:

- Uy Ban Chitng khoan Nha nuéc

- S& Giao dich Chirng khoan Thanh phé Ho Chi Minh
Respectfully to:

- State Securities Committee

- Ho Chi Minh City Stock Exchange

Ngay 09 thang 4 nam 2021, Cong ty C6 phan Nudc gidi khat Chuong Duong ¢6 gui
cho S& Giao dich Chtng khoan TP. HO Chi Minh céng b thong tin Ban Béo cdo Thuong
nién 2020.

On April 9, 2021, Chuong Duong Beverage Joint Stock Company sent it o the City
Stock Exchange Ho Chi Minh City publishes the information regarding the Annual Report
2020.

Noi dung tai trang 3 ¢6 ghi nhu sau / The content on page 3 is as follows:

Muc tiéu ngin han:

+ Cung cb va phat trién hé théng phén phdi, tang do bao phu san phdm dé hoan thanh cdc chi

tiéu ké hoach nam 2021,

Chién luge phat trién dai han:

+ Phin du phat trién bén viing dé tro thanh mot trong nhimg Cong ty sdn xudt nude giai khat
ndi dia hang dau tai Viét Nam.

+ Pau tu cho thi trudong, gia ting d§ nhén biét thwong hiéu, tai dinh vi thuong hiéu Sa xi
Chuong Duong. Gift vitng gia tri hang déu san phdm Sé xj Chuong Duong va da dang hoa
san pham c6 gia trj dinh dudng nhdm déap ng thi hiéu cta nguoi tidu ding.

+ Pa dang hoa nganh nghé kinh doanh.

Cam két véi cong dong va xa hoi:

+ San xudt va cung cép san pham chét lugng dam bao an toan sirc khoe con nguoi.

+ Chung tay cung cong ddng dé bao vé moi trudong sach va xanh.

+ Tuén tht luat phap, thuc hién nghia vu ndp thué cho ngin séch theo dung quy ché, quy
dinh.

Short-term obiectives:



+ Consolidate and develop the distribution system, increase product coverage fo complete the
plan targets for 2021.

Long-term developing strategy:

+ Striving for sustainable development (0 become one of the leading domestic beverage
production companies in Vietnam.

+ Investing in the markel, increasing brand awareness, repositioning Saxi Chuong Duong
brand. Maintaining the top value of Saxi Chuong Duong products and diversifying
products with nutritional value to meel the tastes of consumers.

+ Diversification of business lines.

Community and social commitments:

+ Producing and supplying qualily products to ensure the safety of human health.
+ Joining hands with the community to protect a clean and green environment.

+ Comply with the law, fulfill the obligation to pay taxes to the budget in accordance with

regulations.
Nay xin sira lai n6i dung nhw sau/ Now, the content is revised as follows:

Muc tiéu ngin han:

+ Hoan thanh chi tiéu ké hoach nam 2021;

+ Cung cb va phét trién hé théng phéan phdi;

+ Xdy dung danh muc san phdm véi san phdm tién phong 1a S4 xi.

Chién lwge phat trién dai han:

+ Phén d4u dé tro thanh mot trong nhimg Cong ty san xuat nude giai khat ndi dia hang dau tai
Viét Nam.

+ Tang cuong hién dién trén thi trudong va tdng nhu cau vé thuong hiéu.

+ Khiang dinh vi thé hang dau san phdm s xj Chuong Duong.

+ Pa dang hoa san pham, tip trung phat trién nhom san pham c6 gié tri dinh dudng nham dap
tng thi hiéu ngudi tidu ding.

+ Da dang hoa nganh nghé kinh doanh,

Cam két véi cong dong xa hoi:

+ San xudt va cung cép san pham chét lugng dép Gng toan bd céc tiéu chuén vé an toan va siic
khoe.

+ Chung tay cung cong dong dé trd thanh cong ty than thién voi moi truong.

+ Tuén thu ludt phéap, thue hién nghia vy ndp thué cho ngan sach Nha nuéce theo ding quy
ché, quy dinh.

Short-term obiectives:

+ Achieve 2021 targets;

+ Strengthen and develop the route — to - market;

+ Start building product portfolio led by Saxi.

Long-term developing strategy:

+ Strive to become one of the best domestic Vietnamese Beverage Companies.
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+ Expand CDBECQ's markel presence and brand demand.

+ Grow Saxi Chuong Duong leadership in the Saxi category.

+ Build product portfolio focusing on healthier products that meet consumer laste and needs.
+ To diversity the scopes of business.

Community and social commitments:

+ To produce and provide qualily products that meets all health and safety requirements.

+ To join hands with the community to be an environmentally friendly company.

+ To abide by the law, fulfill the tax submission (0 the State treasury according o

regulations.

Ngoai ra, ndi dung trang 5 ¢é ghi nhu sau | The content of page 5 is as follows:

Thach thire & Nguy co:

+ Trong nim 2020, dich Covid-19 bung phat manh khong chi 1am suy giam nhu cdu mua sim
cuiia nguoi tidu ding ma con de doa dén su phuc hoi ma thuong hiéu S4 xi dat dugc trong
nam 2019.

+ Mang ludi phdn phdi va ban hang cua Chuong Duong suy giam theo nganh hang NAB,

thdm chi véi téc dd cao hon do Chwong Duong chua ¢6 duge thé manh, ngudn lye va kha 3T
r'\ a\ﬁ
nang phuc 1 Wdi ciia nhiing cong ty dimg dau thi truong. S

\\\)L

+ Viée cac cong ty ding d4u thi trudng ban pha gid va ky hop déng doc quyén vai diém ban ({6
tiép tuc gdy ap luc cho Chuong Duong v& gi4 ban, bién loi nhuén va h¢ théng phan phdi.

+ Nguén lwe han ché din dén kho khan trong viéc bt nhip thi truong vé quy mo phén phoi?tﬁy

danh muc san phdm, nang luc san xuat, xu huéng SKU va cac hoat déng marketing mdi me.

+ Viée tuyén dung va gitr chan doi ngii ban hang tiép tuc 1a mot thach thic lon.

Doanh thu thudn dat 63% so voi ké hoach nam 2020 va 61% so voi nam 2019. Loi nhudn tir
hoat dong san xufit kinh doanh nim 2020 thap hon ké hoach 78% va thp hon nam 2019 85%, mac
du tong chi phi thip hon ké hoach 2020 85 ty.

Két qua kinh doanh nam 2020 chiu anh hufmg nang né boi sy sut giam tiéu ding do ba lan
song Covid-19 va khéng thé trang trai cdc dinh phi von da rét tinh gon.

Loi nhuén sau thué dat 21% so voi ké hoach va 28% so véi nam 2019. Nguyén nhén din dén
su thiéu hut loi nhudn bao gom:

+ Doanh thu thuén & loi nhuén tir san xudt kinh doanh thép hon ké hoach

+ Doanh thu tr hoat dong tai chinh thiéu hut nhe so véi ké hoach (dat 99% so voi ké hoach
2020 va 90% so v&i nam 2019)

+ Chi phi tai chin htanwg cao. 1én 161 2,4 ty ddng do phai ghi nhén chi phi ddi véi viée thué
nha may méi theo Chuén muc ké toan Viét Nam (VAS) $6 6 — duoc ghi nhan nhu tai san
thué tai chinh.

Challenges & Threats:

+ In 2020, the outbreak of Covid-19 pandemic not only dampened (rade sentimement and
demand but also jeapordised the recovery of the Saxi brand achieved in 2019.
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+ Chuong Duong distribution and sales declined along with the rest of the NAB category
albeit at « higher rate as it did not yel have the strength, resources and resilence of the
market leaders.

+ Predatory pricing & distribution lockouts by market leaders continued to suppress Chuong
Duong’s selling pricing, margins and distribution.

+ Limited resources make it challenging to keep pace with the market in distribution scale,
product porfolio, production capability, SKU trends and marketing initiatives.

+ Commercial team recruitment and retention will continue (o be a challenge.

Net revenue was 63% vs the plan for 2020 and 61% compared to whai was achieved in 2019,
Operating Profit in 2020 was -78% vs plan for 2020 and -85% vs 2019 performance despite the total
operational expenses being lower than 2020 budget by 85 bil.

2020 performance was baldly impacted by reduced consumption due (o at least three waves
of Covid in 2020 and unable to cover the already very lean fixed costs.

Profit Afier Tax (PAT) was 21% vs plan and 28% vs 2019. The shorifall came from.

+ Lower net revenue & operating profit

+ Slightly lower financial revenue (99% vs plan and 90% vs 2019 performance)

+ Much higher finance expenses amounting to 2.4 bil. VND due to the recognition of leased

asset costs according to VAS no 06 for the new factory lease.
Nay xin sira lai ndi dung nhw sau/ Now, the content is revised as follows:

Thach thire & Nguy co:

+ Trong nam 2020, dich Covid-19 bung phat manh khoéng chi lam suy giam nhu cdu mua sim
cuia nguoi tiéu dung ma con de doa dén su phuc hdi ma thuong hiéu Sa xi dat dugc trong
nam 2019,

+ Mang luéi phan phdi va ban hang ciia Chuong Duong suy giam theo nganh hang NAB,
tham chi v6i the do cao hon do Chuong Duong chua cé duge thé manh, ngudn lue va kha
nang phuc hdi cua nhimg cong ty dimg déu thi truong.

+ Viée céc cong ty dimg déu thi truong ban phé gid va ky hop dbng doc quyén voi diém béan
tiép tuc gdy ap luc cho Chuong Duong vé gia ban, bién loi nhuan va hé théng phén phéi.

Doanh thu thudn dat 63% so véi ké hoach nim 2020 va 61% so véi nim 2019. Loi nhuan tir

hoat dong san xuét kinh doanh nim 2020 thép hon ké hoach 78% va thip hon nam 2019 85%, mic
du tdng chi phi thép hon ké hoach 2020,

Két qua kinh doanh nam 2020 chiu anh hudng ning né boi sur sut giam tiéu dung do ba lan

song Covid-19.

Loi nhuén sau thué dat 28% so vai ké hoach va 21% so voi nam 2019. Nguyén nhan dan dén

su thidu hut loi nhudn bao gém:

+ Doanh thu thudn & lgi nhudn tir san xuét kinh doanh thdp hon ké hoach

+ Doanh thu tir hoat dng tai chinh thiéu hut nhe so véi ké hoach (dat 99% so véi ké hoach
2020 va 90% so voi nam 2019)



+ Chi phi tai chin ting cao, 1én t6i 2,4 ty ddng do phai ghi nhan chi phi dbi voi viée thué nha
may mai theo Chuin muc ké todn Viét Nam (VAS) s6 6 — duoc ghi nhén nhu tai san thué
tai chinh.

Challenges & Threats:

v In 2020, the outbreak of Covid-19 pandemic not only dampened (rade sentimement and
demand but also jeapordised the recovery of the Saxi brand achieved in 2019.

+ Chuong Duong distribution and sales declined along with the rest of the NAB category
albeit at a higher rate as it did not yet have the strength, resources and resilence of the
markel leaders.

+ Predatory pricing & distribution lockouts by market leaders continued to suppress Chuong
Duong s selling pricing, margins and distribution.

Net revenue was 63% vs the plan for 2020 and 61% compared to what was achieved in 2019.
Operating Profit in 2020 was -78% vs plan for 2020 and -85% vs 2019 performance despite the total
operational expenses being lower than 2020 budget.

2020 performance was baldly impacted by reduced consumplion due (o al least three waves
of Covid in 2020.

Profit After Tax (PAT) was 28% vs plan and 21% vs 2019. The shortfall came from:

Ay

+ Lower net revenue & operating profit ol |
=

+ Stightly lower financial revenue (99% vs plan and 90% vs 2019 performance) ', \1

+ Much higher finance expenses amounting to 2.4 bil. VND due to the recognition of,le?ied
asset costs according (o VAS no 06 for the new factory lease.
Trén trong / Best regards. |

Ngwdi thue hién cong b6 thong tin
Information disclosure by
GENERAL DIRECTOR
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